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a closed plane curve, every point of which is equidistant from a fixed point 
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“TYPE CRIMES”
• BOLD, ITALIC, UNDERLINED CAPS! 

• TYPESETTING IN ALL CAPS HAS LOW LEGIBILITY AND LOOKS LIKE 
SOMEONE IS SHOUTING. 

• Underlining for emphasis seems amateur (and looks like a hyperlink on the 
web)



STRONG USE OF TYPEFACE

• Choose typefaces with conventional letterforms

• Use no more than two typefaces

• Left align text for best readability

• Consider what others have done already



WHEN CHOOSING A TYPEFACE





DESIGN PRINCIPLE: CONTRAST
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DESIGN PRINCIPLE: REPETITION
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DESIGN PRINCIPLE: ALIGNMENT

Our eye is trained to read from 
left to right (at least in Western 
countries). Avoid the urge to 
center all your text! Make sure 
that other elements on the page 
are aligned as well.

Good
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COLOR

• Optimal legibility requires black text on a white background.

• Legibility suffers much more for color schemes that make the text 
any lighter than pure black, especially if the background is made any 
darker than pure white.

• A user’s browser, system resolution, and other factors may affect a 
given display (i.e., expect color shifting)



IMAGES: DO



IMAGES: DON’T
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